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Financial Careers

…a dynamic working environment, great 
career progression and an excellent as-
sortment of personal health and fi nancial 
benefi ts…

If this appeals to you, talk to us! The Cana-
dian Western Bank (CWB) is a fast growing, 
Schedule 1 chartered Bank headquartered 
in Western Canada. Due to growth and 
expansion in the Lower Mainland, we are 
currently seeking individuals for a variety of 
positions.

COMMERCIAL BANKING LENDERS – 
Development and management of a commercial 
loans portfolio. 

PERSONAL LOAN & MORTGAGE LENDERS – 
Development and management of a personal 
loan and deposit portfolio.

MANAGEMENT TRAINEES – Accelerated 
training program for individuals with an 
undergraduate degree or equivalent educational 
designation with a focus on fi nance or 
accounting. This program prepares individuals 
for future leadership positions.

SALES & SERVICE REPRESENTATIVES – 
Provide sales and service support to personal 
and business banking customers.

Lifetime career.
The Ideal Candidates
CWB believes in hiring for 
attitude. While our commercial 
lending positions require previous 
fi nancial experience, we offer 
training and development 
opportunities. If you have a 
desire to succeed and want to 
experience what it feels like to 
be eager to go to work each day, 
apply today or check our website 
(www.cwbank.com) for more 
information.

Recruitment Offi cer
Canadian Western Bank
2300, 10303 Jasper Avenue
Edmonton, Alberta T5J 3X6
Fax: (780) 423-0303
E-mail: hr@cwbank.com

Canadian Western Bank is an equal opportunity employer.

For recruitment purposes we may share information with our other branches, departments 
and subsidiaries on a strictly confi dential basis. We appreciate interest expressed by all 
applicants, however, only those individuals interviewed will receive a response.
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Synchronized thinking.

Tax Services

In today’s complex environment, companies increasingly need quality  

advice to help them improve their tax position and give them competitive 

advantage. Ernst & Young LLP’s Tax practice has consistently been ranked 

as one of Canada’s top-tier tax advisors by International Tax Review—and 

our team is growing across the country.

We currently have excellent career opportunities for experienced  

tax professionals across Canada in:

If you are interested in this exciting opportunity—and would like to join 

one of Canada’s top employers—please send your résumé to:

West Ontario East 

Jackie Ord Thomas Byun Suzie Madore 

jackie.ord@ca.ey.com thomas.byun@ca.ey.com suzie.madore@ca.ey.com

ey.com/ca

•  Corporate Tax Compliance

•  Commodity Tax

•   Scientific Research and  

Experimental Development Tax

•  Expatriate Tax

•  Ernst & Young University Tax TM

•  Canadian Corporate Tax

•  Mergers and Acquisitions Tax

•  International Tax 

•  Transfer Pricing

•  U.S. Corporate Tax

attractions and 500 in travel ser-
vices.

Tourism supports more than
400 different occupations but
those in greatest demand will
include professional chefs and
cooks, food and beverage man-
agers, accommodation sector
managers and outdoor recre-
ation leaders.

A network of 18 colleges and
universities currently offer
tourism industry  tra ining
throughout B.C. and the Yukon
and Tourism Vancouver chair-
man Jim Storie said they do a
great job.

“The problem is that many
people who graduate from
tourism programs don’t go into
the hospitality industry,” he said.
“They go into all kinds of differ-
ent things that pay more —
maybe work the oilf ields in
Alberta for 30 bucks an hour.”

Storie, president of The Van-
couver Trolley Company, said
virtually all tourism operators
are looking for employees now.
He’ll employ about 85 people
this summer, up from 65 last
year, and bus drivers and ticket
sellers are among the top prior-
ities.

“We’re also looking for people
who can move up into manage-
ment as we go forward because
we’re short of managers, too,” he
said. “These aren’t McJobs we’re
talking about.”

Alisha Hagan, a 22-year-old
sales representative for Delta
Vancouver Suites Hotel, went
straight into the hotel sector
after graduating from the BCIT
tourism marketing program in
2004. She started as a sales and
marketing coordinator and was
promoted to sales representative
last year.

“I was attracted to tourism
because I’ve always had a huge
interest in travel and hotels,”
Hagan said. “That’s what really
pulled me in this direction.”

She said the pay is good and
the perks include employee-dis-
counted  pr ic ing  at  hote l s
throughout the Delta chain. Her
long-term goal is to become a

sales and marketing director and
she doesn’t mind the long hours
often required in her line of
work.

“You have to love it,” Hagan
said. “You can’t just come in and
expect it to be a nine-to-five
kind of job because it’s not. But
once you really get into it, it
almost becomes an obsession
and you don’t want to get out.”

Henshaw said go2 participates
in six career fairs a year through-
out B.C. and has partnered with
the Canada West Ski Areas
Association this year to high-
light job opportunities in the
snow sports sector.

“They need everyone, from
people who take your tickets to
p e o p l e  w h o  c a n  w o r k  i n
accounting and sales and mar-
keting,” she said. “We need
trades people, accountants, you
name it. All sectors are hurting
for those kinds of skilled posi-
tions.”

Henshaw said tourism indus-
try employees can upgrade their
skills at many training programs
throughout B.C., but overbur-
dened employers can’t always
give them the time off required.

“They just need them too bad-
ly now because we’re in the mid-
dle of a labour shortage,” she
said.

T h e  C a n a d i a n  To u r i s m
Human Resource Council says
32 per cent of the national
tourism industry work force is in
the 15-to-24-year-old age catego-
ry — more than double the 15
per cent of the overall work
force. Given the country’s aging
demographic, it’s not surprising
the industry is having problems
finding new workers.

Statistics Canada says tourism
spending in Canada grew for the
13th consecutive quarter during
the July-to-September period
last year, increasing by 4.4 per
cent over the same quarter a
year earlier to $14.3 billion.
Tourism employment grew by
0.4 per cent during the quarter
and the industry now employs
about 1 .65 million workers
across Canada, directly and indi-
rectly.

bonstantineau@png.canwest.com

Tourism operators
are looking

for employees
From  I1

BY DAVE HALL

WINDSOR, Ont.

Recognizing the disappearance of a
one-job career, workers will need
to be flexible, capable of instantly

adapting to new processes and able to
absorb stunning amounts of new infor-
mation and knowledge, a Canadian inno-
vation expert said.

Jim Carroll, who writes books about
trends, innovation and change, said “the
next generation of workers will be far dif-
ferent than any which has gone before.
They will be far more entrepreneurial
because many already think self-employ-
ment is more secure than a corporate job.

“They’ve already seen their mothers
and fathers downsized and right-sized,”
said Carroll. “Understandably they want
no part of it.”

And while one segment of the work-
force will be expected to be far more spe-
cialized to deal with this explosion of
new information, others will be expected
to be flexible enough to shift between
careers and jobs. There will also be those
who help people deal with the complex-
ities of every-day life and their work-
place.

One of the hot new jobs created by the
fact that medical knowledge is doubling
every eight years is the hospitalist —
someone who not only helps patients
navigate their way through the medical
system but also treats so-called orphan
patients who arrive at hospitals with no
family physician to treat them.

While the term didn’t exist before 1996,
there are now more than 10,000 hospi-
talists in the U.S.

Other new jobs created by changing
demographics in the workplace, accord-
ing to employment consultant John Chal-
lenger, are manager of diversity, offshore
outsourcing coordinator, corporate his-
torian, retirement consultants, a new
breed of automotive-repair technician,
eco-relations manager and coordinator
of workforce development and continu-
ing education.

With one exception, all help employ-
ees and their employers deal with chang-
ing demographics, global competition, a

greater emphasis on green manufactur-
ing plants and a growing pool of retirees
who take with them large parts of a com-
pany’s institutional memory.

In a report written for the World
Future Society, Challenger said “over the
last 50 years, we have seen radical
changes in where we work, how we work
and when we work. These changes are
most readily evident in the job titles that
have dramatically evolved over the
years.”

Richard Samson, director of the Era-
Nova Institute, said “people used to have
a job, now they’re frequently going to
have two or more jobs at once.

“They used to work for someone else
but will increasingly work for themselves
and instead of serving as functionaries in
the achievement of purposes set by oth-
ers, they will increasingly set purposes
for themselves,” said Samson in an essay
published by the World Future Society.

According to an Australian govern-
ment study, 65 per cent of the children
who are in pre-school today will work in
jobs or careers that have yet to be
defined.

All of which will require professional
associations and educational institutions
to continually upgrade their training,
teaching and skill-development process-
es to better enable their members and
graduates to acquire the necessary ever-
changing skills.

Carroll said his 13-year-old son is cur-
rently trying to choose between taking
international business and technology or
science and engineering because “both
he and I recognize that an arts degree
will not prepare him for the specialized
nature of future work.”

Carroll said “science or business is
where you want to be because you need
a core set of knowledge to get you start-
ed.”

However, Carroll also acknowledged
that flexibility is key because even in the
auto industry, which is highly special-
ized, the days of automatically produc-
ing 600,000 or more vehicles of a certain
model have disappeared.

“Consumers don’t want their automo-
bile to be five years behind their living
room so auto companies which can re-
tool and re-engineer quickly to bring
new, more technologically-advanced
models on line will be the ones who
grow. “And they will need people who
can adapt and be flexible enough to fol-
low them.”

It’s now estimated that one in four
workers will be considered a knowledge
worker in the future — an increase from
one in seven 35 years ago.

CanWest News Service

Next group of workers
thinking self-employment

HOT SECTORS I Flexibility is No. 1 as many workers will have more than one career

They’ve already seen their
mothers and fathers downsized

and right-sized. . . .
Understandably they want no part

of it.
JIM CARROLL

Author of books about trends, innovation and
change


